
EMAIL MARKETING



B.A.B.E. Framework 

Business 
Audience 
Brand 
Everything Digital 
  Email 
  Website 
  Blogging 
  Social 



What is my digital strategy? 

You can’t just launch a website and hope to have clients 
the next week.  

There’s a lot that goes into converting customers online 
and this lesson is going to teach you the thinking behind 
HOW you will get your first customers and clients online Let’s Talk About Email Marketing



OUR OBJECTIVE

YOU WILL LEARN:  

• Why email is an essential part of your marketing 
strategy 

• How to create unique and engaging nurture 
sequences from your own story 

• How to create a lead magnet with the PDFs I 
provide or hire someone to create one for you! 

• How to get started TOMORROW with building your 
list



WHY EMAIL MATTERS 

• Too many people are focusing on social media 
• You don’t own your social media followers, the 

platform does 
• You don’t have to battle algorithms, you don’t have to 

worry about changes 
• It’s more intimate  ( KNOW, LIKE, TRUST)  
• It allows you to pivot. 



It’s the most important number THAT NO ONE SEES.  



What the heck will I send people on my list?  



What the heck will I send people on my list?  

GROWING YOUR LIST

Trumps your social media following 

Grows a platform for the future of 
your business 

Connects you with people who are 
genuinely interested



Email marketing is important and 
useful in every single industry. 



W 



Find people who are doing it right. 



Was it easy to find/join their list? 

1



How did you sign up? 

2
POP UP, SIDEBAR, DIRECT LINK, HEADER



What information did they collect?

3
MOST COMMON: NAME, EMAIL



Did they get in touch as soon as you signed up?

4

DID THEY SEND YOU A PROMOTION OR FREEBIE?



Have they reached out since you joined? 

5



Have they reached out since you joined? 

5
TAKE NOTES

What gets you to opt in?  

What emails do you open right away 
vs. delete right away?  

How did you feel about the emails you 
received? 

How do you want to make your 
subscribers feel?



How do you want to create an experience?



If you want people to give you their email address, 
you’ll have to give something valuable to them. 



Common Opt-In Incentives



What makes you opt in? 

Think about the email lists you are currently on.  

Why did you sign up? What made you want to 
join? Were you nervous or excited after giving 
them your email? 



Don’t worry, I will show you how to create the perfect opt 
in for your dream clients. For now, start analyzing YOUR 
consumer behavior, chances are, your ideal client might 

be similar to you! 

Coming up soon



Email marketing works for every industry. Start following 
the campaigns of people you love and respect. You’ll 

learn so much! 



Email marketing is THE most effective online marketing 
tactic.  

Second is Social Media Marketing, and in third place is 
Content Marketing. 

The statistics don’t lie



We figured out how to grow an email list through 
leveraging our social media and in creating content that 

serves our specific audience (before we sell.) 

So What Would Happen If?



1 It begins with having something that 
people want.  

This could be a discount code, a free offer, an update, a 
waitlist, a download, an upsell



Then you need a way to capture the lead.  
A lead page, a contact form, a form on 
your site.  

2



Once you have their email address, you 
need to deliver something. You want 
people to get in the habit of hearing from 
you and opening your emails.  

3



After the initial delivery, you want to 
strategize the way you serve them in new 
ways that will speak to and reach them. 
Foster the know/like/trust factor.  

4



Go to unroll.me  to see all 
your subscriptions

http://unroll.me


Ways to grow your email list

HOW WILL YOU GROW YOUR LIST? 

Opt-in on Website

Call to Action on Social Media

Giveaways

Facebook Ads to Freebie

Pop up on Blog/Website

Collaboration/List Sharing

1

2

3

4

5

6



Tactics that can ALWAYS be in place

HOW WILL YOU GROW YOUR LIST? 

Opt-in on Website

Call to Action on Social Media

Giveaways

Facebook Ads to Freebie

Pop up on Blog/Website

Collaboration/List Sharing

1

2

3

4

5

6



Ways you can use selectively and 
strategically 

HOW WILL YOU GROW YOUR LIST? 

Opt-in on Website

Call to Action on Social Media

Giveaways

Facebook Ads to Freebie

Pop up on Blog/Website

Collaboration/List Sharing

1

2

3

4

5

6



DAY 1 

Welcome & Lead Magnet Delivery 
Immediately - Thank contact and deliver lead magnet.



DAY 2 

Provide Case Study/Social Proof 
Show them what life will be like after they have become a 

customer.   



DAY 3 

Overcome obstacles 
Ask them to reply with the biggest obstacle they are facing.  
“Stuck? Need some help?” Use feedback to determine the 

accuracy of email 2.  



DAY 4 
Strong call to action 

Final call email with a strong call to action focus, “book a 
consultation today.” 



DAY 5 
Re-engagement Email 

Encourage re-engagement by stimulating a response.  



Did you receive my onboarding 
sequence?  

If not, I’ll add you so you can see the emails I sent!  

I’ll upload the text I used in my campaign on the Module 7 page in a 
PDF format so you can repurpose/reuse any of it you’d like!  

Use mine as inspo and make it your own!



Homework
• Find 3 businesses that are serving a similar audience 

to you.  

• Go to your unroll.me and investigate who you’re 
subscribed to, search your inbox and see how they’ve 
marketed to you by email. What you’ve liked and not 
liked. 

• Create a nurture campaign of 5 emails in Mailchimp. 
First, write it in a word/text document, then create the 
series on mail chimp using the training videos you 
watched last week. You can add your opt in later once 
it’s done. Getting these emails written will make you 
feel SO GOOD and help you connect with your 
audience better!  

•

http://unroll.me

